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THE ECONOMIC CONDITIONS, CONSUMING HABITS IN IZMIR  
AND ECONOMIC EXPECTATIONS FROM 2008 

 
The results regarding the economic conditions of people living in Izmir and their economic expectations from 2008 and their general 
consuming habits are shown below.  
 

RESEARCH PROJECTS WHICH THE RESULTS DEPEND ON  
[MAY, 2007]  “THE POLITICAL ORIENTATIONS AND 
                                       VOTING BEHAVIORS”    
3000 participants from 9 metropolitan districts in Izmir  

[JUNE, 2007] “THE SYMBOLS OF IZMIR AND 
                                      POLITICAL ORIENTATIONS” 
3064 participants from 9 metropolitan districts in Izmir  

[MARCH, 2008]  “THE ECONOMIC ECPECTATIONS,  
                                      EXPO 2015 & POLITICAL  
                                      ORIENTATIONS” 
 2006 participants from 18 different districts in Izmir 

[JUNE, 2008]               “CONSUMING HABITS AND  
                                   BEHAVIORS OF PEOPLE LIVING IN  
                                   IZMIR” 
660 participants from 9 metropolitan districts in Izmir 
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